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PR initiatives for 2009-2010 are proceeding nicely. Seven clubs and the Youth Camp have  contributed $3,550 to the PR Campaign fund and we have commitments from another three clubs for another  $1,250. We need to raise $7,500 for all the PR projects underway. This will bring the 2009-2010 PR campaign fund to $15,000 including two LCI grants already received and one more for which application has been made. These grants are matching grants and therefore it is necessary to reach the $7,500 goal to allow the expenditure of the entire amount. 
Lion Christina Pond and her team were in Deerfoot Mall and Southcentre during the last ten days of January. Lions at the two locations handed out hundreds of pamphlets produced for the event and talked to dozens of people about Lions activities and the benefits of becoming a member. Several good contacts were made and the team is following up with these prospects and expect to generate some new members. The pamphlets are not date specific so any club that wishes to obtain this publication and have an event in its own community should contact Lion Christina or Lion Bernie Gribben. If a club wishes to produce its own PR pamphlet, Lion Bernie, Zone Chair Olds Lion Ian Douglas and Strathmore Secretary Lion Fred Rappell have the experience and would be able to assist.
The organ and tissue donor campaign is getting ready for a similar event in April. If the fund raising goal is met we will have $8,000 available for media advertising. We have several other ideas in the works to gain media support. Exposure in the malls is crucial to the success of the event.. We need everyone’s help. Every bit helps so don’t think that what you can do is too little to be of value. 

The youth campaign radio ad on Q91 has run its course. It was a good learning experience and experience is cheap at almost any price. We are moving on with ads in the Calgary Sun that are beginning this coming week. A draft of the ads is being circulated. Now is the most important time for promotion of all of these key Lions youth projects. All of these are very easy to do once they are underway so if your club is not involved please at least bring them to the members for consideration. These projects are particularly good because inexperienced new Lions can get involved in them right away with a relatively small time commitment. 
Other initiatives are on the go: we are working with Leadership Chairperson Bill Busst to have a PR instructor from Mount Royal University at the Club Officers Training School in April; we are working with the Youth Camp committee to develop a marketing plan for the camp at a reasonable cost; club visits to generate support for the various campaigns continues. We  do not have quite all the funds in the bank to pay for the 13 week Calgary Sun campaign. If your club has not yet fulfilled its campaign commitment please help to get your club’s cheque in the mail to Lion Dexter payable to the District 37-O PR Committee. Letters have gone out this week to the clubs soliciting further contributions. Please encourage your club to be a supporter of these initiatives.
Finally, all of the foregoing is well and good but the PR committee’s main goal is to establish a precedent for PR to be  followed in subsequent years because if a Lions Club has a good reputation in its community it stands to reason that it would be easier to obtain new members. Reputations take time to build. 
